


When I first received this project, I recalled my own experience  
in Lake Geneva, Wisconsin. Being a Chicago native, I have visited 
Wisconsin as a means of escape from the bustling city. I was there  
for summer camp when I was 12. My friends and I camped up there  
after our high school graduation. I can recall many memories from  
the good times had.  

The one thing that I look forward to is seeing the stars. Away from  
the city lights, the skies above Lake Geneva put on a magnificient  
show. It is almost unbelievable that you’re looking at the same sky.  
I would just stand outside and stare up, and lose myself in the night  
sky. It is a very calming, peaceful experience, and something that 
I cherish greatly. 

              



Northwind Perennial Farm is looking to redefine their identity to  
appeal to the local urban market. The following is an excerpt from 
their current website. This is Northwind’s current logo as seen on 
their website, which clearly shows signs of being dated. One of the 
goals of this process is to revitalize Northwind’s brand. There are  
a couple things that initially set Northwind apart from what people 
normally consider a garden-center. First, it is not a garden center. 
Northwind provides the local garden centers with their perennials, 
growing them with care in their modest piece of heaven. They also 
take on large scale projects such as the Lurie Gardens in Millenium 
Park. The farm is run by three passionate individuals; Roy Diblik, 
Colleen Garrigan, and Steve Coster. 

Who is Northwind?



The Competitors:



Discover



We begin the process by brainstorming who we think Northwind is. 



Define



After the initial brainstorming process we are 
left with words, a ton of words. These words  
are words that define Northwind’s identity.

stability
genesis
origins
root
whole
serenity
quaint
everlasting
healthy
vitality
quality
green
artisans
charm

vigorous
sage
stimulate
beginning
seed
lush
genuine
native
community
loving
caring
nurture
inspiring
passionate

dedicated
heart
knowledge
secret
oasis
peaceful
current
welcoming
growth
real
authentic
bucolic
source
fountain

I chose the three most fitting for Northwind.

Genuine

Heart

Localized/Far-reaching



I believe that Northwind is genuine in two 
major ways. They produce genuine products, 
and they are genuine people. The plants are 
grown in natural conditions that would be 
very difficult to attain in an urban environ-
ment. Since the garden-centers get their  
plants from Northwind, you are cutting out 
the middle-man and going straight to the 
source. In this way their plants are genuine, 
they are the real deal. You pick out the plants 
right from the earth that they are grown in.  
The people of Northwind are genuine people. 
They share their expansive knowledge of 
gardening and want people to enjoy their 
experience beyond pretty flowers. 

Genuine



The heart is the center. It is the deepest  
and inner-most place where the soul resides 
and life is pumped through the body. 
Geographically, Northwind is located in 
the heart of three urban areas. It takes on  
the action of a heart, pumping life to these  
urban areas in the form of their plants.  
Northwind provides plants to garden centers 
and larger projects, and these places depend 
on Northwind to provide them with their 
life force. I also feel that “heart” describes 
the people of Northwind. Their willingness 
to share their knowledge and their love for 
plants is evidence of their big hearts.  

Heart



The nature of growing plants requires  
Northwind to market locally. The plants  
have to be able to grow natively in the  
Midwest. This merely lets Northwind focus 
on the local area, providing native plants 
to the surrounding urban areas. They hand 
picked their current location with knowledge 
of Native American lore. This shows an  
appreciation for the local area and its history. 
Yet, they have also worked for larger world 
renowned clients such as the Lurie Gardens. 
There is nothing like Northwind in the area, 
which makes them a real treasure for the  
local urban areas. 

Localized/
Far-reaching
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November 14, 2006

Ken Otsuka
525 W Cornelia Ave.
Chicago, IL 60657

Dear Mr. Otsuka,

Not only are green and flowering plants a great enhancement to any home or office decor, they are 
also beneficial to your health. The results of a study by the National Aeronautics and Space Adminis-
tration (NASA) show that common houseplants are powerful, natural air cleaners -- all the more 
reason why you want to keep your plants healthy with the proper care. While they usually come with 
care instructions specified for the type of plant, the Society of American Florists offers these general 
guidelines to keep most green houseplants thriving:

Keep plants in medium-light locations 
Natural light is best, however, some plants also can thrive in office fluorescent light. Most flowering 
potted plants should be placed in areas with the most light in order to maintain good flower color 
and promote the maximum number of flowers to open. Foliage plants will do well under lower light 
levels and can be placed in areas providing reduced light.

Plant soil should be kept moist at all times 
Plants should not be allowed to dry out or wilt. However, avoid overwatering; do not allow plants to 
stand in water. Avoid wetting leaves. Avoid excessive heat or cold Plants should be maintained 
between 65 to 72 degrees Fahrenheit for best performance. 

Sincerely,

Eliana Stein
The School of the Art Institute of Chicago
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